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Item 2.02. Results of Operations and Financial Condition.

On March 20, 2023, Foot Locker, Inc. (the “Company”) issued a press release (the “Press Release”) announcing its financial and operating results
for the fourth quarter and full-year of 2022. In addition, as previously announced, on March 20, 2023, the Company will host an Investor Day event to
discuss the Company’s long-term strategic priorities, growth initiatives, and financial objectives, as well as the financial and operating results for the fourth
quarter and full-year of 2022. The Company has made available to investors an investor presentation on its website at footlocker-inc.com. A copy of the
Press Release and investor presentation are furnished as Exhibit 99.1 and Exhibit 99.2, respectively, to this Current Report on Form 8-K, which, in their
entirety, are incorporated herein by reference.

The Company is making reference to financial measures not presented in accordance with U.S. generally accepted accounting principles
(“GAAP”) in the Press Release, investor presentation, and Investor Day event. A reconciliation of these non-GAAP financial measures to the nearest
comparable GAAP financial measures is contained in the attached Press Release and investor presentation. The Company believes these non-GAAP
financial measures provide useful information to investors because they allow for a more direct comparison of the Company’s performance for the fourth
quarter and full-year of 2022 to the Company’s performance in the comparable prior-year periods. The non-GAAP financial measures are provided in
addition to, and not as an alternative to, the Company’s reported results prepared in accordance with GAAP. A reconciliation to GAAP is provided in the
Condensed Consolidated Statements of Operations.

The information contained in Item 2.02 of this Current Report on Form 8-K, including Exhibit 99.1 and Exhibit 99.2, shall not be deemed “filed”
for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that section,
and shall not be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as expressly
set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits.

Exhibit No. Description
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Press Release, dated March 20, 2023.
Investor Presentation, dated March 20, 2023.
Cover Page Interactive Data File (embedded within the Inline XBRL document).

\O
\O
[\}

_
o
X




SIGNATURE
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
FOOT LOCKER, INC.
Date: March 20, 2023 By: /s/ Robert Higginbotham

Name: Robert Higginbotham
Title:  Senior Vice President and Interim Chief Financial Officer




Exhibit 99.1

FooT LOCKER, INC.

NEWS RELEASE

Contact:  Robert Higginbotham
Interim Chief Financial Officer
Senior Vice President, Investor Relations and Financial
Planning & Analysis
Foot Locker, Inc.
robert.higginbotham@footlocker.com
(212) 720-4600

FOOT LOCKER, INC. REPORTS FOURTH QUARTER 2022 RESULTS;
COMPANY TO OUTLINE NEW LONG-TERM GROWTH STRATEGY AT INVESTOR DAY

* Total sales decreased by 0.3%; Comparable-store sales increased 4.2%

* Fourth quarter EPS of $0.20 and Non-GAAP EPS of $0.97

* Launching new “Lace Up” strategy with updated financial targets

* Reset year in 2023 expected to result in Non-GAAP EPS of $3.35-$3.65

* Beyond 2023, new strategies to drive low- to mid-twenties adjusted EPS growth

NEW YORK, NY, March 20, 2023 — Foot Locker, Inc. (NYSE: FL), the New York-based specialty athletic retailer, today reported financial results for its
fourth quarter and fiscal year ended January 28, 2023. The Company will host an Investor Day starting at 8:30 a.m. Eastern Time where it will review these
results and outline a new long-term growth strategy.

“Our team delivered a great finish to the year with strong fourth quarter results that capitalized on resilient Holiday demand and a compelling assortment
and inventory position from our brand partners,” said Mary Dillon, President and Chief Executive Officer. “We are entering 2023 with a focus on resetting
the business — simplifying our operations and investing in our core banners and capabilities to position the Company for growth in 2024 and beyond.”

Ms. Dillon continued, “We are proud of Foot Locker’s role in influencing and serving the global sneaker community, and next year, we will celebrate the

50th anniversary of the iconic Foot Locker brand. We are incredibly excited to introduce our “Lace Up” plan with a new set of strategic imperatives and
financial objectives that are designed to set us up for success for the next 50 years.”

Fourth Quarter Results

Comparable-store sales grew by 4.2%, driven by increased traffic and improved access to high-quality inventory, resulting in broad-based strength
across brands and regions.

Total sales decreased by 0.3%, to $2,334 million, compared with sales of $2,341 million in the fourth quarter of 2021. Excluding the effect of
foreign exchange rate fluctuations, total sales for the fourth quarter increased by 3.6%.

Please refer to the Sales by Banner table below for detailed sales performance by banner and region

Gross margin declined by 290 basis points compared with the prior-year period, driven mainly by higher markdowns on increased promotional
activity across the industry.
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SG&A decreased by 10 basis points as a percentage of sales compared with the prior year, with savings from the cost optimization program, offset
by inflation.

Net income decreased to $19 million as compared with $103 million in the fourth quarter of fiscal 2021. Non-GAAP net income decreased to $92
million from $148 million in the fourth quarter of fiscal 2021.

EPS decreased to $0.20 per share, versus $1.02 in the fourth quarter of fiscal 2021. Non-GAAP EPS decreased to $0.97 per share compared with
EPS of $1.46 in the fourth quarter of fiscal 2021.

Balance Sheet

At quarter-end, the Company’s cash and cash equivalents totaled $536 million, while debt on its balance sheet was $452 million. The Company’s total cash
position, net of debt, was $84 million, as compared with $347 million last year.

As of January 28, 2023, the Company’s merchandise inventories were $1.6 billion, 29.8% higher than at the end of the fourth quarter last year.
Dividend and Share Repurchases

During the fourth quarter of 2022, the Company paid a quarterly dividend of $0.40 per share. For full-year 2022, the Company repurchased 4.1 million
shares for a total of $129 million and paid a total of $150 million in dividends.

The Board of Directors declared a quarterly cash dividend on the Company’s common stock of $0.40 per share, which will be payable on April 28, 2023, to
shareholders of record on April 14, 2023.

Store Base Update
During the fourth quarter, the Company opened 21 new stores, remodeled or relocated 45 stores, and closed 101 stores.

As of January 28, 2023, the Company operated 2,714 stores in 29 countries in North America, Europe, Asia, Australia, and New Zealand. In addition, 159
franchised stores were operating in the Middle East and Asia.

Asia Business Model

As part of its efforts to simplify its business model and focus on core banners and regions, the Company announced today that it is transforming its
business model in Asia through the following actions:

Closing its stores and ecommerce in Hong Kong and Macau;

Converting its current owned and operated stores and ecommerce in Singapore and Malaysia to a license model;
Continuing to operate stores in South Korea; and

Continuing to pursue growth in the region through license partners.

MAP Active, Indonesia’s leading lifestyle retailer, who already partners with the Company in Indonesia and the Philippines, will take over the Company's
store and ecommerce operations in Singapore and Malaysia, and seek to grow in those markets and new markets in the region over time.
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2023 Financial Qutlook

Fiscal year 2023 represents the 53 weeks ending February 3'd 2024. The Company’s full year 2023 outlook, which includes the 53" week, is summarized
in the table below.

Sales Change Down 3.5% to 5.5% including ~1% from the extra week
Comparable Sales Change Down 3.5% to 5.5%

Square Footage Change Down ~4%

Licensing Revenue ~$20 million

Gross Margin 30.8% to 31.0%

SG&A Rate 22.6% to 22.8%

D&A ~$205 million

Interest ~$12 million

Tax Rate 31.5% to 31.7%

Non-GAAP EPS $3.35-$3.65 including $0.15 from the extra week
Adj. Capital Expenditures™ ~$305 million

* Adjusted Capex includes capitalized Technology expense

The Company provides earnings guidance only on a non-GAAP basis and does not provide a reconciliation of the Company’s forward-looking capital
expenditures and diluted earnings per share guidance to the most directly comparable GAAP financial measures because of the inherent difficulty in
forecasting and quantifying certain amounts that are necessary for such reconciliations.

Investor Day

At today’s Investor Day, senior management will outline the Company’s new “Lace Up” plan, designed to drive the next phase of Foot Locker, Inc.’s
growth and create value for all of the Company’s stakeholders, including team members, communities, and investors.

The “Lace Up” plan will be guided by the following set of new strategic imperatives:

Expand Sneaker Culture. Serve more sneaker occasions, provide more choice, and drive greater distinction.

Power Up the Portfolio. Create more distinction among banners, including re-launching the Foot Locker brand, and transforming the Company’s
real estate footprint by opening new formats, shifting off-mall, and closing underperforming stores.

Deepen Our Relationship with Customers. Reset the Company’s loyalty program and elevate the customer relationship through enhanced
analytical capabilities.

Be Best-in-Class Omni. Improve the customer experience online through the full shopping journey.

In connection with its new strategic direction, the Company has set the following long-term financial targets for fiscal years 2024 through 2026.

Financial Metric Target*

Total Sales Growth 5% to 6%
Comparable Sales Growth 3% to 4%

Square Footage Growth Approximately 5%
Adj. EBIT Margin Rate 8.5% to 9% by 2026
Adj. EPS Growth Low- to mid-twenties
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* Growth rates are annual growth rates from 2023 on a 52-week basis

Disclosure Regarding Forward-Looking Statements

This report contains forward-looking statements within the meaning of the federal securities laws. Other than statements of historical facts, all statements
which address activities, events, or developments that the Company anticipates will or may occur in the future, including, but not limited to, such things as
future capital expenditures, expansion, strategic plans, financial objectives, dividend payments, stock repurchases, growth of the Company s business and
operations, including future cash flows, revenues, and earnings, and other such matters, are forward-looking statements. These forward-looking statements
are based on many assumptions and factors which are detailed in the Company s filings with the U.S. Securities and Exchange Commission.

These forward-looking statements are based largely on our expectations and judgments and are subject to a number of risks and uncertainties, many of
which are unforeseeable and beyond our control. For additional discussion regarding risks and uncertainties that may affect forward-looking statements,

see “Risk Factors” disclosed in the Companys Annual Report on Form 10-K for the year ended January 29, 2022 filed on March 24, 2022. Any changes in

such assumptions or factors could produce significantly different results. The Company undertakes no obligation to update the forward-looking statements,

whether as a result of new information, future events, or otherwise.
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FooT LOCKER, INC.

Consolidated Statements of Operations
(unaudited)

Periods ended January 28, 2023 and January 29, 2022
(In millions, except per share amounts)

Fourth Quarter Year-to-Date
2022 2021 2022 2021

Sales $ 2,334 $ 2,341 $ 8,747 § 8,958
Licensing revenue M 3 3 12 10
Total revenue 2,337 2,344 8,759 8,968
Cost of sales 1,632 1,568 5,955 5,878
Selling, general and administrative expenses 521 525 1,903 1,851
Depreciation and amortization 51 55 208 197
Impairment and other 74 75 112 172
Income from operations 59 121 581 870
Interest expense, net 2) (6) (15) (14)
Other income / (expense), net (1) ) 32 (42) 384
Income from continuing operations before income taxes 48 147 524 1,240
Income tax expense 26 45 180 348
Net income from continuing operations 22 102 § 344§ 892
Net loss from discontinued operations, net of tax 3) — 3)
Net income 19 102 341 892
Net loss attributable to noncontrolling interests — 1 1 1
Net income attributable to Foot Locker, Inc. $ 19 $ 103 $ 342§ 893
Diluted earnings per share

Earnings per share from continuing operations attributable to Foot Locker, Inc. $ 024 § 1.02 § 362 § 8.61

Net loss per share from discontinued operations, net of tax (0.04) — (0.04) —

Net earnings per share attributable to Foot Locker, Inc. $ 020 $ 1.02 $ 358 $ 8.61

Weighted-average shares outstanding, assuming dilution 94.9 100.6 95.5 103.8

(1) During the fourth quarter of 2022, the Company has changed how it classifies licensing revenue received from partners operating our stores in the
Middle East and Asia. These amounts were previously classified as part of other income / (expense), net, accordingly reclassifications have been
made to prior period financial statements to conform to the current period presentation.

Non-GAAP Financial Measures

In addition to reporting the Company’s financial results in accordance with generally accepted accounting principles (“GAAP”), the Company reports
certain financial results that differ from what is reported under GAAP. Effective with the first quarter of 2022, the Company excludes all gains or losses
associated with the minority investments to arrive at non-GAAP earnings; previously only certain amounts were adjusted. Those amounts not previously
excluded from non-GAAP earnings during 2021, represented $17 million ($12 million, after tax or $0.12 per share), $27 million ($20 million after tax or
$0.19 per share), and $27 million ($20 million or $0.21 per share) for the second, third, and fourth quarters of 2021, respectively. For the full year, this
represented income of $71 million ($52 million after tax or $0.50 per share) and was primarily related to our investment in Retailors, Ltd. Amounts
recorded prior to 2021 were not significant. Non-GAAP financial measures that will be presented will exclude (i) minority investments, (ii) impairments
and other charges, and (iii) certain tax matters that we believe are nonrecurring or unusual in nature.

Certain financial measures are identified as non-GAAP, such as sales changes excluding foreign currency fluctuations, adjusted income before income
taxes, adjusted net income, and adjusted diluted earnings per share. We present certain amounts as excluding the effects of foreign currency fluctuations,
which are also considered non-GAAP measures. Where amounts are expressed as excluding the effects of foreign currency fluctuations, such changes are
determined by translating all amounts in both years using the prior-year average foreign exchange rates. Presenting amounts on a constant currency basis is
useful to investors because it enables them to better understand the changes in our business that are not related to currency movements.
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FooT LOCKER, INC.

Non-GAAP Reconciliation
(unaudited)

Periods ended January 28, 2023 and January 29, 2022
(In millions, except per share amounts)

These non-GAAP measures are presented because we believe they assist investors in comparing our performance across reporting periods on a consistent
basis by excluding items that we do not believe are indicative of our core business or affect comparability. In addition, these non-GAAP measures are
useful in assessing our progress in achieving our long-term financial objectives and are consistent with how executive compensation is determined.

We estimate the tax effect of all non-GAAP adjustments by applying a marginal tax rate to each respective item. The income tax items represent the
discrete amount that affected the period. The non-GAAP financial information is provided in addition, and not as an alternative, to our reported results

prepared in accordance with GAAP. The various non-GAAP adjustments are summarized in the tables below.

Reconciliation of GAAP to non-GAAP results:

Fourth Quarter Year-to-Date
2022 2021 D 2022 2021 D

Pre-tax income:
Income from continuing operations before income taxes $ 48 $ 147 $ 524§ 1,240
Pre-tax adjustments excluded from GAAP:

Impairment and other @ 74 75 112 172

Other income / (expense), net ©) 9 (30) 41 (377)
Adjusted income from continuing operations before income taxes (non-GAAP) $ 131 § 192 $ 677 $ 1,035

After-tax income:
Net income attributable to Foot Locker, Inc. $ 19 $ 103 $ 342§ 893
After-tax adjustments excluded from GAAP:

Impairment and other, net of income tax benefit of $11, $18, $21, and $42,

respectively () 63 57 91 130
Other income / (expense), net of income tax benefit/(expense) of $2, $(8), $9, and
$(99), respectively ) 7 (22) 32 (278)
Net loss from discontinued operations, net of income tax benefit of $1, $-, $1, and $-,
respectively @ 3 — 3 —
Tax reserves charge ®) — — 5 —
Tax benefits related to tax law rate changes ©) — 1) — 1)
Tax charge related to revaluation of certain intellectual property rights 7 — 11 — 11
Adjusted net income (non-GAAP) $ 92 $ 148 § 473 § 755
Fourth Quarter Year-to-Date
2022 2021 D 2022 2021 D
Earnings per share:
Diluted earnings per share from continuing operations attributable to Foot Locker, Inc.  $ 024 § 1.02 $ 362 $ 8.61
Diluted EPS amounts excluded from GAAP:
Impairment and other @) 0.66 0.57 0.95 1.24
Other income / (expense), net ) 0.07 (0.23) 0.33 (2.68)
Tax reserves charge ®) — — 0.05 —
Tax benefits related to tax law rate changes (6) — (0.01) — (0.01)
Tax charge related to revaluation of certain intellectual property rights ™ — 0.11 — 0.11
Adjusted diluted earnings per share (non-GAAP) $ 097 $ 146 $ 495 $ 7.27
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FooT LOCKER, INC.

Non-GAAP Reconciliation
(unaudited)

Periods ended January 28, 2023 and January 29, 2022
(In millions, except per share amounts)

Notes on Non-GAAP Adjustments:

(M

@

©)

“4)

®)

(6)
O

Non-GAAP results in the fourth quarter and full year periods of 2021 were affected by the change in presentation of minority investments discussed
above, which excluded $27 million of income ($20 million after tax or $0.21 per share) in the fourth quarter and $71 million of income ($52 million
after tax or $0.50 per share) year-to-date.

For the fourth quarter of 2022, impairment and other charges included $53 million of impairment of long-lived assets and right-of-use assets and
accelerated tenancy charges. These were incurred as a result of the Company’s planned wind down of the Sidestep banner, a review of
underperforming stores, and the continued wind down of the remaining Footaction stores. Additionally, the Company recorded $20 million of
primarily severance costs related to the Company’s reorganization, $15 million of transformation consulting, $9 million of litigation costs related to an
employment matter, and $8 million of Sidestep tradename asset impairment, partially offset by a $31 million benefit from the change in fair value of
the atmos contingent consideration liability. For full year 2022, impairment and other charges included $58 million of impairment of long-lived assets
and right-of-use assets and accelerated tenancy charges, $42 million of transformation consulting, $22 million of primarily severance costs related to
the reorganization, $9 million of litigation costs, and $8 million of Sidestep tradename asset impairment, and $4 million of acquisition integration
costs, partially offset by a $31 million benefit from the fair value adjustment of the atmos contingent consideration liability.

For the fourth quarter and full year periods of 2021, impairment and other charges included $40 million and $92 million, respectively, of impairment of
long-lived assets and right-of-use assets and accelerated tenancy charges associated with the decision to exit Footaction stores and underperforming
stores, $10 million and $42 million, respectively, of impairment of investments, and acquisition and integration costs of $10 million and $24 million,
respectively. Additionally, the fourth quarter and full year periods of 2021 included $11 million and $15 million, respectively, of lease-related
termination costs for several locations, $2 million and $4 million of support function reorganization costs, primarily severance, and a $2 million charge
related to a tradename impairment recorded in the fourth quarter of 2021. Partially offsetting these losses and charges was $7 million of additional
insurance recovery recorded in impairment and other charges that related to the book value of property losses recorded in 2020.

Other income / expense for the fourth quarter of 2022 consisted of a $9 million loss on the sale of our minority investment in Retailors, Ltd., a
publicly-listed entity. The full year of 2022 also included $52 million of loss on the changes in fair value of the investment in Retailors, Ltd., partially
offset by $1 million of dividend income from this investment, and our share of income related to our other equity method investments of $1 million.
Additionally, we had a $19 million gain on the divestiture of the Team Sales business that occurred in the second quarter.

Other income/ expense for the fourth quarter of 2021 consisted of $27 million of fair value changes and our share of income related to our equity
investments. For the full year, one of our minority investments, GOAT, which is measured using the fair value measurement alternative, received
additional funding at a higher valuation resulting in a $290 million fair value adjustment in the second quarter. Additionally, our Retailors, Ltd.
investment generated a gain of $77 million for the full year, which included an initial discount of $9 million. Other minority investments generated
income of $3 million for the full year of 2021.

Other income for the thirteen weeks and fifty-two weeks ended January 29, 2022 also included $3 million and $7 million, respectively related to our
insurance recovery from the 2020 social unrest, which is the amount by which the recovery exceeded the book value losses previously recorded.

In the fourth quarter of 2022, the Company recorded a charge to discontinued operations of $4 million ($3 million after tax) related to the resolution of
a legal matter of a business we formerly operated.

In the second quarter of 2022, the Company recorded a $5 million charge related to the Company’s income tax reserves due to the resolution of a
foreign tax settlement.

In the fourth quarter of 2021, the Company recorded a tax benefit of $1 million in connection with a tax law change in the Netherlands.
In the fourth quarter of 2021, the Company recorded tax charges related to the revaluation of certain intellectual property rights, pursuant to a non-U.S.

advance pricing agreement of $11 million.
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FooT LOCKER, INC.

Sales by Banner

(unaudited)

Periods ended January 28, 2023 and January 29, 2022

(In millions)

Fourth Quarter Full Year
Constant  Comparable Constant  Comparable
2022 2021 Currencies Sales 2022 2021 Currencies Sales

Foot Locker $ 8938 799 12.6 % 13.2% $ 3,304 $ 3,295 0.7 % 0.9 %
Champs Sports 415 472 (11.6) (10.4) 1,681 1,939 (13.1) (13.1)
Kids Foot Locker 192 181 6.1 4.1 708 724 2.2) 5.4)
WSS 166 139 19.4 10.6 m 604 195 209.7 n.m.
Other 15 135 n.m. n.m. 126 742 n.m. n.m.
North America 1,681 1,726 2.1) 1.2 6,423 6,895 (6.6) (7.2)
Foot Locker 455 426 15.7 12.7 1,628 1,565 16.5 14.1
Sidestep 25 19 50.6 40.0 94 76 38.4 23.0
EMEA 480 445 17.1 13.8 1,722 1,641 17.5 14.5
Foot Locker 122 121 6.9 5.7 414 373 19.5 16.0
atmos 51 49 71.7 n.m. 188 49 351.5 n.m.
Asia Pacific 173 170 25.7 5.7 602 422 58.1 16.0
Total $ 2,334 8 2,341 3.6 % 42 % $ 8,747 8 8,958 0.9 % (1.9)%
1) WSS’ comp represents the month of January 2023.
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FooT LOCKER, INC.

Consolidated Balance Sheets

(unaudited)
(In millions)
January 28, January 29,
2023 2022
ASSETS
Current assets:
Cash and cash equivalents $ 536§ 304
Merchandise inventories 1,643 1,266
Other current assets 342 293
2,521 2,363
Property and equipment, net 920 917
Operating lease right-of-use assets 2,443 2,616
Deferred taxes 90 86
Goodwill 785 797
Other intangible assets, net 426 454
Minority investments 630 781
Other assets 92 121
$ 7907 $ 8,135
LIABILITIES AND SHAREHOLDERS' EQUITY
Current liabilities:
Accounts payable $ 492 $ 596
Accrued and other liabilities 568 561
Current portion of long-term debt and obligations under finance leases 6 6
Current portion of lease obligations 544 572
1,610 1,735
Long-term debt and obligations under finance leases 446 451
Long-term lease obligations 2,230 2,363
Other liabilities 328 343
Total liabilities 4,614 4,892
Total shareholders' equity 3,293 3,243
$ 7907 § 8,135
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FooT LOCKER, INC.

Store Count and Square Footage

(unaudited)

Store activity is as follows:

January 29, January 28,  Relocations/

2022 Opened Closed 2023 Remodels
Foot Locker U.S. (1 816 31 100 747 37
Foot Locker Canada 95 10 86 4
Champs Sports 525 3 42 486 6
Kids Foot Locker 410 22 22 410 22
WSS 98 17 — 115 4
Footaction 41 — 39 2 —
North America 1,985 74 213 1,846 73
Foot Locker Europe 626 20 18 628 24
Sidestep 86 1 9 78 —
EMEA 712 21 27 706 24
Foot Locker Pacific 94 1 1 94 15
Foot Locker Asia 30 3 — 33 —
atmos 37 4 6 35 3
Asia Pacific 161 8 7 162 18
Total 2,858 103 247 2,714 115
Selling and gross square footage are as follows:
January 29, 2022 January 28, 2023

(in thousands) Selling Gross Selling Gross
Foot Locker U.S. (D 2,417 4,193 2,362 4,044
Foot Locker Canada 253 416 249 412
Champs Sports 1,905 2,985 1,792 2,809
Kids Foot Locker 748 1,274 772 1,306
WSS 958 1,217 1,138 1,435
Footaction 113 190 6 11
North America 6,394 10,275 6,319 10,017
Foot Locker Europe 1,074 2,249 1,131 2,329
Sidestep 104 196 97 186
EMEA 1,178 2,445 1,228 2,515
Foot Locker Pacific 188 294 213 325
Foot Locker Asia 114 199 126 233
atmos 36 63 37 63
Asia Pacific 338 556 376 621
Total 7,910 13,276 7,923 13,153

(1) Included in Foot Locker U.S. are 14 and 6 Lady Foot Locker stores as January 29, 2022 and January 28, 2023, respectively.
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Disclosure Regarding Forward-Looking Statements

This presentation contains “forward-lopking” statements within the meaning of Section 274 of the Securities Act af 1923, as amended, and Section 21E of the Exchange Act, as amended, The words
“nelieve,” “rwpect,” “anticipate,” “plan,” "pradict,” “intand,” "seek,” “foresea,” “should,” “would,” “could,” “atternpt,” “appaars,” “farecast” “outlook,” “astimate,” "project,” “patential” “many,” “will,”
“likely” “guidance,” "goal,” “modal,” “target,” "budget” and ather similar expressions are intended to identify farsard-looking statemants, which are generally nat histarical in nature, Statements may be
forward lpoking evan in the absence of these particular words, Examples of forward-loaking statemeants inclede, but are net limited to, statements regarding our financial position, business strategy, and
othar plans and abjectivas far aur futers aperations, snd generation of frea cash flow. These foreard-leoking statamants ara based an our cerrent expectations and beliefs concerning future
devalopments and their potential effact an ug. The farsard-lecking staternants containad in this presentation are largely based an our eapectations for the future, which reflect cartain astimates and
assumptinns made by our management. These astimates and assumptions reflact our bast judgment based on currently known market conditions, cparating trands, and othar factors. Although we
belicer such astimates and assumptions to ba reasonabla, they are inkarently uncartain snd invalve a number of risks and uncartainties that are beyand cur cantrol, &5 such, management's assumptions
abaut futere events may prove to be inaccurate. For a more detailed description of the risks and uncertzinties invefvad, see "Risk Factars” in car most recently filed Annuzl Report an Form 10-K and
subsequent Cuarterly Reports en Fanm 10-0L We do not intend fo publicly update or revise any forward-looking statemants a5 3 result of new information, future events, changes in circemstances, or
athervise. These cautionary statermants qualify all farward-leeking statermants attributable to ws, or persans acting on our behalf, Managament cautions you that the forward-looking statements
cantained herein are nat guarantees of future perfarmance, and we cannat assura you that siech statemants will be realized ar that the events and circumstances they deseriba will occur, Factars that
could cause actual results to differ matesially from those anticipated or implied in the foraand-locking statements herein include, But sre not limited to a change in the relationship with ary of cur kay
suppliers or the unavailability of pramium products at competitive prices; a change in negotiated volurma discounts, conperative advertising, and markdown allowanges with any of our kay suppliers, or
the ability to cancel orders and return eacess or unneaded marchandise; aur ability to fund our plannaed capital investmants; the impact of welatility in the financial markets or other global economic
factors; difficelities in appropriztaly allocating capital and respurces amaong our strategic appertenitias; aur ability to raglize the expected benafits from recent acquisitions; Business oppartunities and
|XRpANSICN; investments; expenses; dvidends; share repurchases; Bquidity; cash flow fram operations; use of cash and cash requirements; karrawing capacity and use of proceeds; repatriation of cash to
the United States; supnly chain issues, including delays in merchandise receipts and increasing cost pressure caused by higher oceanic shipping and freight costs; labar shortages; expectations regarding
incraased wages; inflation; consumer spending levels; tha effect of governmantal assistance programs; social unrest; the direct and indirect effects of all variants of the caronavinus pardaemic (COVIG-15]
on aur business, including any sdverse effects of the LS. goeermment’s COVIDL 1S vaccine mandates; expoctations regarding incraasing global tawes; the impact of government regulation, incheding
changas in law; thi impact of the adwarse autcome af any material litigation against us ar judicial decisions that affact us or gur industry generally; the affects of weather; increased compatition; the
financial impact of arcounting regulations and critical accownting palicies; credit risk ralating to the risk of loss as a result of non-perfarmance by aur counterparties; and any ather factors listed in tha
reparts we have filad and may file with the S£C that ara incorparated by referance herain, All writtan and aral forward-loaking statements attridutable tous are expressly qualified in their entirety by this
cavtionary statamant, & forward-looking statement is neither a prediction nor 3 guarantes of futurs events or croumstances, and thase future events or circumstances may net eccur You shauld not
place undus reliance on forward-laaking statements, which speak to our views anly as of the date of this presentation

Marn-GANP Measures — Amaunts used in this prasantation are ona Mon-GAAP badis, a reconaliation ic included in the Appendiz.
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Time (ET)

Section

Agenda

G300 — 8:35 AM Welcome / Robert Higginbotham, Interim Chief Financial Officer
' ) 400722 Highlights SWP of Investor Relations and FP&A
Mary Dillon, Chief Executive Officer
8:35 - 9.45 AM M P tati Chris Santaella, Chief Merchandising Officer
e anagement Presentations | coany gracken, Chief Commercial Officer
Tony Aversa, SVP Global Store Development
9:45 — 10:00 AM Break

10:00 — 10:30 AM

Management Presentations

Peter Scaturro, SVF, Strategic Planning & Growth
Elliott Rodgers, Chief Operations Officer

Robert Higginbotham, Interim Chief Financial Officer
SVP of Investor Relations and FPEA

10:30 = 11:15 A

G

11:45-12:15 PM

Store Tour
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FOURTH

QUARTER




FOURTH QUARTER 2022 HIGHLIGHTS

COMP SALES

+4.2%

Total sales -0.3%
Constant FX +3.6%

NON-NIKE SALES
{CORE BANNERS)
INCREASED

MID-SINGLES

Comps by Region Gross margin
NA +1.2% =290 -
£ FJDps
EMEA +13.8%
APAC +5.7% On Planned Pramotions
Well Pasitioned GAAP EPS
With Highoualiny P
Inventory 3 G o L,;
Tes Start The Year '

+29.8%
Year-over-year

* A naconciliaticn 1o SAAP i provadad in tha Appendix

[TITHTRENTRTREEET roorvoessene

Mon-GAAP EPS*

JF I




4Q GLOBAL COMP DETAIL

s Accessories
Up Low Double Digits

Foor Locker, Inc.




FOURTH QUARTER 2022 MARGIN PERFORMANCE

GROSS MARGIN

(% of sales)

33.1% 33.0%

31.5%
. -

Q4 2019 Q4 2020 Q4 2021 Q4 2022

Key Drivers
*  Merchandise Margin Fell 310 Bps On Higher
Markdowns And Increased Promotional Activity
+  Occupancy Leveraged 20 Bps

19.4%

SG&A EXPENSES

(%) of sales

22.4% 22,34

. I I

Q4 2019 Q4 2020 Q4 2021 Q4 2022

Key Drivers
Early Benefits From Cost Optimization
Offset By Ongaing Inflationary Pressures

JHHHTHHH U etesste U HH T




Mary

Dillon

PRESIDENT AND CHIEF EXECUTIVE OFFICER

Foot Locker, [nc.




Our
Lace Up
Plan




Foot Locker is the leader
and originator of
sheaker culture

WITH THE RIGHT FOCUS, INVESTMENT AND
CAPABILITIES, WE WILL DRIVE STEADY,
LONG-TERM PROFITABLE GROWTH

LACING UP FOR THE FUTURE

Strong Assets To Leverage

Operate In An

Exciting, Growing Market

New Insights
And Opportunities
To Grow

Foor Locker, INc.
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UNRIVALED BRAND

Foot Locker Social Media Following
) . Brand Awareness . Closest Competitors
Differentiated
global category
leader with strong EQUITY WITH TEENS
ass EtS The QNLY 3rd party retailer recognized as a

FAVORITE
FOOTWEAR BRAND

Fizer Sandlar “Takdap Stock with Tes

COMMUNITY COMMECTION

Job Creator And Career Starter

Of Field Team Members Are POC

S5TRONG BRAND
PARTNERSHIPS

TRUSTED EXPERTS

Striper Teams Who
Are True
Sneakerheads

NPS ~90

FooT LOCKER, INC,
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We lead in the large and growing S80B* sneaker market

PERFORMANCE SMEAKERS AS
CASUALIZATION BECOMING MAINSTREAM SELF-EXPRESSION

- ]

2o

ZE
T

v Fanwe] [ats 3003 05 o EMEA Big 5. Euncinafilor Spors Footaear £onada and Ausiralia
thegugh 2036 per Exramoninar 5pa s Footwedr Marker

Foor Locker, [nc.




Consumers demand choice to meet all their lifestyle needs

SUPPORTING OUR VALUE PROPOQSITION AS A MULTI-BRAND RETAILER

SNEAKERS ARE GROWING IM USE,
TAKING A GREATER SHARE OF THE FOOTWEAR MARKET AL A s elie s

SNEAKER PENMETRATIOMN OF
TOTAL FOOTWEAR MARKET Cf Foot Locker Transactions That
Have tdore Than One lbem

43%
Hawe Multiple Brands®
Of Foot Lockers Highest Frequency
Shoppers Buy Multiple Brands**
2018 2026
*Earied Cn Arabpis O ldenbifed Cuereen in Mo Smerics Bxledng WS drd Simas
Souree: Eursmanilor Sport Fooiwsanr Parkas +* High Freguamey Defined & Cuslosirs ‘Who Boy Footasar séx Ower I rean




We over index with a young and diverse customer
and cast a wider net

INCLUSIVE OF ALL GENDERS B AGES WITH SERVING ALL INCOMES WITH HEALTHY MIX ACROSS SPECTRUM;
A GREATER SHARE OF MALES & YOUTH £20% UNDER $100K SKEW TOWARDS GROWING SECTIONS OF POPULATION
MARKET FLINC BUYERS

Upper
Income
Upper
A1% Middle

i Imeome S6%

W ron Womman 45%
Middle
BY AGE e -
SE%
20% =
3B% 19%
33% Lawer
28% 27
N l l I .
4%
2%
N -
Apes 18-24 Mo 25-34 ApEs 35 Parkat FL I Buyars Asian Elack) Hispanic/ White/
Alfican American Latine Caugasan
m arket mFL inc Buyers i Markst m FL Inc Buyers

WE ARE WELL POSITIONED TO SERVE THE GROWING DIVERSITY IN THE US

U A S Foor Locker, [nc.

Uy e . 05804 || Tl o™ . 508 o E1B0 11 ™ poese Pl oo™ - 100042308 1] g Imoorsr™ 83000 14




Deal
Finder

Sneaker consumers have
diverse motivations

Sneaker
Maven

Quality

Seeker Sneaker Sales

By Segment

’4}'51_

r-cl a

Fashion-Farward
Expressionist




Our portfolio serves across those motivations

WITH A STRONG RELATIONSHIP WITH THE SMEAKER MAVEN

Deal
Finder

Sneaker
Mawven

Cuality

Sepker
Sneakers Sales
By Segment

Active 3
Athlete Fashion-Forward
Expressionist
anly bazrawar mla
mu- 2 = e m:ob.l T u.-:.-.-rm m|| rl'r\- .:m n.ol\l 1|| In‘rJIlIfn’ o de'n sl oot ST P -:c .a. ik

askot niciag oeckriguen i3 inderpnied andimtiansd

Quaality

Saakar Sneaker

Maven

Foot Locker Sales*®

By Segment
Active
Athlote
Fashion-Forward
;p.-: p-M - -, r n .-uu- 5 pubdichy sanilable pagaition TUrLL Expressionist




We will use our “sneaker authority” and
portfolio of banners to drive growth

13%

Sneaker Fashion-Forward Active Cuality Dieal
Mlaven Expressionist | athlete Seekers Finders

. Giee of market | Faet Locker Inc, Share®

Fripnisevh Meoleanin saoi only

53000 Fa1 Lichas Town + Ackl| G0kl Foamyesr S PRV |2t kansd in Q| 20241 FUATaIEL 18 B80S BT-00paraod 1FLERT st RILE behaar, LROpReT [, W INGERRGS TIPS, 304 publecly Jws Ibis Bopebition Uataso. Suny- PODT LDCK-ER-: ]-NC-
bl kot 1 g Hechidusst e e [BLCken 50 0 d ELBACher A TETSORG 3L oRa, 201 thoild B inerpaeted as d recional. Warkete ind sded:LS, C8, LK, R, T, ES, IT, and AUS




SNEAKER GROWTH MAP

Each Banner Will Play A Distinct Role

SNEAKERS-LED SNEAKERS & APPAREL

SHOPPING OCCASION VALUE REPLACE | EXPLORE ATHLETIC
atmos
SMEAKER MAVEN foot Locker
FASHION-FORWARD Kids Foot Locker
ACTIVE ATHLETE
[CHAMPS]
QUALITY SEEKER

DEAL FINDER @
T seor e e




FOOT LOCKER VISION

Foot Locker Unlocks The
“Inner Sneakerhead” In All Of Us —

Sparking Discovery And Igniting The Power Of
Sneaker Culture.

Foot Locker

Bring the best of sneaker culture to all

Kids Foot Locker

Recruit the next generation

Sarve the active athlete

WSS

Celebrate the Hispanic community

atmos

Share lapanese street and sneaker culture

Foor Locker, INc.




Our “Lace Up” plan

DEEPEN OUR
RELATIONSHIP WITH
CUSTOMERS

EXPAND SMNEAKER POWER UP OUR pE

BEST-IN-CLASS

CULTURE C
ULTU PORTFOLID OMNI

I CREATE WALUE FOR ALL STAKEHOLDERS (CUSTOMERS, COMMUMNITY, TEAM MEMBERS, & INVESTORS) 3

T seor e e




How we will do it

Invest into new Move from /
A sharper focus on ) ' { Build the culture

‘all things sneakers’ capabilitie sl Ut of the future
1 i technology consumer-led

Foot Locker, [Nc.




Our path to get there

TRANSFORM TO GROW

» Close urldl;'rp(_\rformirlg Banners and stores

= Strategically license Asia

* Loyalty program

+ Global brand platferm

* Qwr technology

* Focus on core banners
= Srale new concepts
Nike penetration + Drive digital and loyaly




Our talented leadership team

Foor Locker, Inc.




Our targets and long-term aspirations

FROM WE WILL

SIMPLIFY / INVEST f GROW

EXPAMND SMEAKER CULTURE

~58.5B eI >$10B
of revenue POWER UP THE PORTFOLIO of revenue

DEEPEN OUR RELATIONSHIP
WITH CUSTOMERS

BE BEST IN CLASS OMNI

<7% EBIT margin CREATE VALUE FOR =10% EBIT margin
<10% ROIC ALL STAKEHOLDERS Low to Mid-Teens ROIC

Foor Locker, [NC.




Chris

Santaella

CHIEF MERCHANDISING OFFICER

Foot Locker, [nc.




Expand
Sneaker
Culture




Sneaker culture has evolved to
be more inclusive




We will leverage our key equities while increasing
our array of brands to expand sneaker culture

SERVE

MORE SNEAKER
OCCASIONS

DRIVE GREATER
SNEAKER
DISTINCTION

PROVIDE MORE

SNEAKER CHOICE

Strengthen brand relations to Drive distinction through
|i:|:_£_‘l.--'|5:’_- more choice N CORCE| .-:_|-:;-(_|
to customers bazketball leadership

T seor e e




Our sneaker growth map illustrates

3 sneaker occasions that provide outsize opportunity

PROVIDING OPPORTUNITY TO ACQUIRE NEW CUSTOMERS WHILE
TAKING GREATER WALLET SHARE OF EXISTING

PERFORMANCE CASUAL & SEASONAL UNDER 5100

% Of Sales

28%
-
|

Foot Locker AtHletic Fogtwear Market

Corngelling Wisual Technology And Comfort e
Aittracting Older And More Affleent Customers Into
The Category, As Well Az More Warmen,

o L _
A

Saagrce: MFD US Consurr Fanzl

25%
I

Foat Losier Arhletic Faotwear Market

Famale Custormars Are Increasingly Farticipating In Sneaker
Culture, Driving The Adoption and Appeal OF Mare Casual
Sneakers and Seasonal Styles,

Foot Lacker Athletic Footwear Market

Custorners Wanl To Participate In Sneakes
Culture And Dagire duthentic Athletic Grands
AL Accassible Price Points.

Foor Locker, INc.




We have revitalized our Nike relationship
BOTH COMPAMNIES ARE COMMITTED TO A SHARED YISION OF FUTURE GROWTH

FOOT LOCKER'S PARTMERSHIP 15 COMPLEMENTARY TO NIKE™S DTC STRATEGY

CONSUMER DISTINCTION INTEGRATED MARKETPLACE

REVENUE IN 2

Foor Locker, INc.




Re-launch
@ House Of Hoops

Joint Kids Leadership

Delivering unrivaled product

and experiences for our Position
customers

Tuned Air 25-year
Anniversary

Celebrate
Foot Locker 50

ZITI . i
ﬁ‘“ ”D V Create Path To Join Our

Loyalty Programs

Foor Locker, INc.




OPPORTUNITY TO DOUBLE q . . . .
OUR NON-NIKE SALES Grow Non-Nike We will continue to diversify

B .
T our brand mix to offer more
sneaker choice and meet more

occasions
Company Average

2022-2026

* Long Range Plans driving sustainable, scalable
revenue

» Comprehensive go-to-market strategies across
product, marketing, in-store and digital

» Co-created product franchises with elevated
storytelling
Of Sales By 2026

Source: MPD POS Duka

JHHHTHHH U eesste HHTHHH T




GROWING OUR
EXCLUSIVE BUSINESS

| I

Current

We will drive distinction and scarcity to make
Foot Locker Inc the ‘must shop’ destination

MODEL
EXCLUSIVITY

Exclusive Access To Key
Franchises And Athlete
Partnerships

EXCLUSIVE
COMNCEPTS

Elevated Execution Of
Inline Product Rooted In
Consumer Insights And

Storytelling

ALL THINGS
BASKETBALL

The Best Multi-
Portfolio Of
On And O
Silhouettes

JHHHTHHH U eesste HHTHHH T




Our aspirations

Limited sneaker SERVE MORE OCCASIONS =30% Of Business In Performance,
occasions GROWING AT =10% Casual And Under 5100
Nike REVITALIZE OUR PARTNERSHIP WITH NIKE Nike
m?ﬂ% Df SEIES GROWTH BEYOMND 2023 ”55'60% Df Sa[ES
Mon-Nike Brands DIVERSIFY BRAND MIX Mon-Mike Brands
~30% of sales MON-NIKE UP >2X AVERAGE =40% Of Sales
Exclusives Exclusives
15% of sales IMCREASE OUR EXCLUSIVE MIX =25% Of Sales

Foor Locker, INc.




Frank

Bracken

CHIEF COMMERCIAL OFFICER

Foot Locker, [nc.
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Power Up
the
Portfollo




Foot Locker Inc. plays an integral role in
demand creation and serving customers choice

2
CURATOR | CHOICE ‘ i, DEMAND ACCELERATOR
Foot Locker

23M Strong relationship with
Active Customers® the top brands in the
>1.0B industry
Visitors In 2022

*hearth A rica Oaly, Does not indiude WSS ar oonios .I._'ODT LDCKER, J.NC.




We have reshaped our portfolio to deliver a more

efficient operating model and sharper customer propositions

Foot Locker

Lady Foot Locker
Kids foot Locker D RUNNERS

———

Foot Locker
Kids foot Locker

Foot Locker, [NC.




Each banner new plays a distinct role at the intersection of targeted
consumer segments and critical sneaker occasions

SNEAKERS-LED SNEAKERS & APPAREL

SNEAKER MAVEN foot Locker atnos
FASHION-FORWARD Kids Foot Locker

ACTIVE ATHLETE

QUALITY SEEKER

DEAL FINDER @
T seor e e




BRING THE BEST OF
SNEAKER CULTURE
TO MORE CONSUMERS




Foot Locker is the global leader in sneaker culture

FOOT LOCKER HAS STRIPERS DIFFEREMTIATE FOOT LOCKER |15 THE LEADER IN
UMRIVALED BRAND HEALTH FOOT LOCKER FROM THECOMPETITION CONSUMER ENGAGEMERNT

1
Ranked Globally For I
I >5X

Brand Health*

+90%

Foot Locker
Brand Awareness

NPS ~
The OMLY 3rd Party Retailer

— vs, the closest
R N A competitors
ecognized As Stripers Known As Friendly,
FAVO R |—|_ E kKnowledgeable, And Trusted
FOOTWEAR sigors
BRAND **

5y iy sccal e anahti :
=aipts Saler g Sench e Teess Repar Fab 2022 Foot Locker




WE WILL LEAD SNEAKER
CULTURE FOR THE NEXT

50 YEARS

AMBITION

$5.3B =) >56.0B

global revenues by 2026
(+MSD% CAGR)




FOOT LOCKER IS THE HEARTBEAT OF SNEAKER
CULTURE

BUILDING COMMURNITIES, NOT JUST STORES
MAKING CONNECTIONS, NOT JUST SALES

PROUDLY REFLECTING OUR DIVERSITY

CELEBRATING || KINDS OF SNEAKER LOVE

Welcoming In The World To Experience The
Power Of Sneakers

Foor Locker, [nc.




Broadening our sneaker assortment to be the
#1 destination for 'all things sneakers’

LEADING MULTI-BRANDEL ACQUIRING NEW CUSTOMERS SERVING MORE OCCASIONS
POSITION IN BASKETEA THROUGH RUNMING THROUGH CASUAL & SEASONAL

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII




Unleashing the power of our store experience




Evolving the role of the Striper to establish more meaningful
connections with customers

- SOLUTION ORIENTED & BRAND AMBAS AR MEMBERS
WLEDGE TECH ENABLED ONTENT € MUNITY




Kids fFoot Locker

Recruit The Next Generation
Of Sneakerheads Through Kid-
First Experience




Kids Foot Locker

the only kids focused sneaker retailer with a full premium assortment

kids shoes& apparel

Kids Foot Locker

2%

15%

Sogurce: Langston Kids Footwear Segmentation Study

KFL ranks #1 place to shop for

Marketshare nearly
2x the next retailer

Kids Footwear
Market Shara

~2x

/

Closest 3F Kids Faps Lacker =
| | Aetailer Foot Lacker

Spurce: MPD Consumes Parel FL2M

Kids Foot Locker

Delivering a premium
sneaker experience

Mix OFf Product
Above 575

63%

23%

Festal Kidhs
. Warket Foot Locker




Adding distinct strategic value to the portfolio

LTV By Acquisition Banner

Faot Locker

Customers Acquired Through
KFL Are

~ {y
20%
More Valuable Than Other
Banners

LTV Distribution Between
Acquisition Banner And Other Banners

51%
Kids Foot Locker
43
Foot Locker
25%
m Sarne Banner % LTV m All Others % LTV

50%

Of Walue Coming From Other
Banners

Kids Foot Locker




Kids Foot Locker still has room to grow

Brand awareness
below Foot Locker

90%
?4% I

Kids Foot Locker
Foot Locker

J

Opportunity to
increase store footprint

22%

of consumers cited physical
availahility as top barrier of
purchase*

vy conduchid b uideritand Ba o of puithase Sncenting
somenae from Budng from beasd

Kids Foot Locker

High remaining potential*®
in top 15 markets

KFL Sales Total Patential

*Caloulated by 3 consimer look-2bke prodioie mode




Kids Foot Locker

Path To

ONE BILLION

Ambition

S700M =» >S1B

Revenues By 2026
(+HSD to LDD% CAGR)

Deliver An
Unrivaled
Product
Assortment

Grow Store
Footprint And

Accelerate
Hause Of Play

Deepen Digital
Connections
With Kids And
Their Parents




CHAMPS

Serve the active

athlete

718

T
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Building upon Champs Sports strong reach to serve a
broader consumer and further differentiate from Foot Locker

Strong Presence In Health &
High Brand Awareness Wellness Markets* An Engaged Consumer Base

4 4 -

Market

Langston Brand 5
tore Count Health Indes
Health Study Jan 2022 : ! 3 M
L ]

M ek 1.2

on Instagram

90%
&
=
1 = 1.3M
5% A45% on TikTok
; 25% - [ 1.2
: 570K
5 L] e 2.3
F ’ i
= £hamps "Calculated by pesr cap iyl popaation whio ‘Tepscaty spend on TWItter
Sparts Bre exessisng ger week! + "sinn coning! ihei dies for

prpdoal lmeay




Resetting the brand to serve a broader
consumer who is grounded in sport & fitness

Champs Sports is being repositioned to serve the Active Athlete

Performance

THE EVERYDAY ATHLETE

Lifestyle
THE ATHLETIC EXPRESSIONIST

= Sport/Fitness Drives Connectivity To + Recognizes That The Lifestyle Has
Peer Group Roots In Performance
'4DIDAs o ADD |
* Inspired By What's In The Game And + Motivated By Key Moments In Sport '
Worn On The Field And Athletes
* Seeks Accessibility And Authentic, * Appreciates The Simplicity Of One

Elevated Experiences Stop Shopping




= HAMPS
S PORTS
Rationalizing The Fleet

FOCUS ON CONSUMERS IN
KEY MARKETS

Ambition

SUSTAINABLE ~$1B

Revenues By 2026

FLEET
RATIONALIZATION

~125 Store Closures
In 2023

RE-PRIORITIZING KEY
MARKETS

DOUBLING DOWN ON
HEAD-TO-TOE




L,
b

o

Shoes. Style. Selection:

CELEBRATE THE HISPANIC
COMMUNITY THROUGH
SNEAKERS AND
SELF-EXPRESSION




Deep rooted
community connection

-

OFF-MALL

100%

of stores

Underserved
Hispanic neighborhoods

300+

community events
per year

Fully bilingual retail
exparience

WSS IS THE #1 HISPANIC-FOCUSED
RETAILER IN ATHLETIC FOOTWEAR

Strong
customer loyalty

.

>85%

sales from loyalty

>3.8M

loyalty members

20%

higher spend per visit

Wide Breadth
of product

-"/’ FULL FAMILY OFFERING

>50%

women's & kids

DIVERSE PRODUCT MIX

<50%

MNike

ALL FOOTWEAR PRICE POINTS

$20-5200
12K sarr

store size to support breadth

................




SIGNIFICANT OPPORTUNITY

TO CAPTURE THE SHIFTING
DEMOGRAPHIC TRENDS WITHIN THE
us

GROWING HISPANIC POPULATION

Expected to growth faster than the overall US
population

{in millians]
. e TRILLION
e L5, Hispanic GDP in 2017, up
30% B1.2 . i = from 1.7 trillion in 2010
/ 748
68.5

40%+

> 3 00 Store potential

2020 2025 2030 2040

Source; Sativi




STRONG UNIT ECONOMICS SUPPORT
SCALING CONCEPT

MNew Store Sales Maturity Curve*®*

Inventory $B25
Construction 51,350 ROI +8% -
Pre-apening £200 >4 O % -
Gross Investment 52,175 /:
Allowances/Credits 5500 +13%
Met Investment 51,675
Payback -
Sales* $4,500 54,900 I

EBITDA margin 12% 15%

Year 1 Year 2 Year 3

holes: @

* Hw 0era eoarmics reflect S8 5% in firsypaan sa b, which releces 1he aveage of stons epaned in 2031 and 300,
% “how Stose Sales Volumes” prazh ralkeoes tha s rage of all S1oves opedid in Calforsia and Ter Botwain 2045 and J016, Srmin B Belarise I




Shoes. Shyle. Selactbon:

STRATEGICALLY DEVELOPED

ROADMAP

FOR GROWTH

AMBITION

S600M = ~S1.3B

revenues By 2026
(>20%+ CAGR)

Future expansian
opportunity

Roadmap to 300
stores




atmos

SHARE JAPANESE STREET
AND SNEAKER CULTURE WITH
THE WORLD




AS A RESPECTED AND AUTHENTIC BRAND IN
ATMOS ADDS DISTINCT VALUE TO THE
FOOT LOCKER PORTFOLIO

EMBEDDED IN A CULTURAL
HUB OF SNEAKER CULTURE

DIGITALLY
FORWARD

Japan ranks

#H3 50%

in sneaker spend per online penetration
capita

ASIA,

HIGHLY
PROFITABLE

>15%

2022 profit rate

atmos




tmos

WILL SERVE A5 THE
INNOVATION LAB
FOR FOOT LOCKER INC.

AMBITION

~S190M » >S250M

global business by 2026
{+HSD-LDD% CAGR)




2022 2026

$5.3B >$6.08
PATH TO $700M ~$1B
> S 9 . 5 B $1.78 ~$18
REVENUES @>  seoom Ko
atmos S190M >5250M
Foor Locker, INc. S8.5B

(go-torward)

Foor Locker, INc.




Tony

Aversa

SVP, GLOBAL STORE DEVELOPMENT

Foot Locker, [nc.




Power Up
the
Portfollo
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We are transforming
our real estate portfolio

Scaling new concepts with bigger Strengthening our store portfolio Optimizing our International
footprints to accelerate growth & off-mall and rationalizing portfolio, focusing on key markets
broaden our reach underperforming mall stores and licensed maodels

T seor e e




p*.;-mi ‘. AVG 50. FOOTAGE: 15K
ﬁ:ﬂ 571 gﬂ Community focused concept located in the

heart of communities with strang affinity

Investing into new store W (L (AR for sneaters
concepts with 2 S
expanded footprints to 2
deliver growth Sl S £\ SO, FOOTAGE: 10K
R 7 Delivers an elevated experience

. T in centers, high streets and malls with a
Going from : B il =i M broad set of consumers

~120 to >400

new concepts in 2026

AVG 50, FOOTAGE: 7.5K
Play-focused store with elevated product
presentations and storytelling




Closing >400 locations to focus Represents
on higher performing doors ~ o)
gher performing 10%

MALL of Company 2022 Sales

* Managing Portfolio Risk With Strategic
STORE COUMNT®

Closures Of Small And Low Productivity
Doors

= Closing =200 C/D Doors And =200 Lower- 8 O 0 B P S
25 e

performing A/B Doors

* Lowering Our Term Of Remaining C/D Doors
To 1.5 Years =50
o
» Shifting Resources And Product To Off-mall Current M6
And Key 4/B Locations a0/ mAB B P S

Lower Profit

Of Margin Lift

* Horth Arrerca only, Standard formuat dores




Our A/B malls have comped positive since 2019
2019 Vs, 2022

TRAFFIC CONVERSION SALES
Pre-shopping/Research ..But Higher Intent Driving -And Higher ales
Resulting In Less Traffic... Higher Conversion..,

“THE REPORTS OF MY DEATH HAVE BEEN GREATLY EXAGGERATED"

— ASB Malls

Korth Americs only

T seor e e




We are optimizing our international footprint

STRATEGICALLY TRANSITIONING

STRENGTHENING QUR POSITION

IN WESTERN EUROPE SOUTHEAST ASIA TO A LICENSE MODEL

’\ FOX GROUP J\flfﬂ(l)

ALSHAYA active

B Current Countries B 73 Expansion

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII Foor Loz Ine




2,700 Stores ~2,400 Stores

Optimizing Our Store Count (Down Over 10%)

13.2M sq. ft. 14.5M sq. ft.

Growing Our Square Footage (Up ~10%)

Our real estate

transformation

~120 Locations >400 Locations
In Wew Formats In Mew Formats
(8% Of Square Footage) [=20% Of Square Footage)

Open =300 Storas In New Cancepts

~35% Off-Mall* >50% Off-Mall*

5hift To Higher Performing Off-mall Locations

* Sgpuarés Fisslie n Horth Asarica




Frank

Bracken

CHIEF COMMERCIAL OFFICER

Foot Locker, [nc.




Deepen Our
Relationship
with Customers




Our different consumer segments
engage in different ways

OPPORTUNITY EXISTS IN HOW WE USE OUR CHANNELS TO DRIVE GREATER,
MORE EFFICIENT ACQUISITION AND RETENTIOMN

IN-STORE SOCIAL EVENTS

55 AL | ] Bl

JHHHTHHH U st HH T T




FLX serves as a key unlock to reward that

engagement and drive more

WE HAVE THE OPPORTUMNITY TO DRIVE GREATER

RELEVANCY IN OUR FLX PROGRAM

FLX is continuing to grow and

drive improved spend...

..but we are still well under penetrated

LOYALTY MEMBERS

x
+50%

2021 022

AVERAGE YEARLY SPEND

1.3X

Mon-FLY FL¥ Membears

*#s of Dec 2027 in LS and Fueape; Acike i delined 25 merehers whe bave sabidied, parchosed , redeemed anidfor engaped with ihe

peagram

ACTIVE LOYALTY
MEMEBERS ¥5. PEERS

X

FL¥ Pulti-Branded
Poars

LOYALTY SALES TO
TOTAL VS. PEERS

70-B0%
~3X
25%
FLE stulti-EBranded
Peers

T TTTO T s T T




Resetting FLX to drive relevancy with a broader range of
consumers and accelerate our data efforts

CURRENT STATE =)

Program Value Primarily Attracting Core Sneakerheads
seeking Hype Product

Broaden Program Appeal Through Points Redeemable
For Purchases (Points For Payment)

Exclusive Product And Service Access For Members-
only Offerings Differentiated By Status Tier

Lack Of Deep Integration Across Customer lourney
And Experience

™ 3

Rewards And Redemption Center Have Limited Appeal @ Unique Rewards And Point-multiplier Opportunities
Ta The Broader Audience e On Special Occasions To Drive Incremental Trips

simplicity And Transparency In Design To Improve
Member Experience

@

eemme Deep Integration Throughout Omni Custamer Journey
B With Store Teams As Advocates And Ambassadors




LOYALTY MEMBERS, COMNSUMER DATA PLATFORM

Investing into our technology
and data talent to better know

DRIVEN BY DATA,
POWERED BY
MODERMN MARTECH

and serve our customers

OnANI CHAMMEL CUSTOMER
PERSOMALIZATION ANALYTICE &

AT SCALE ADVANCED AlfML
CAPABILITIES




Delivering more personalized communication,
driving deeper engagement with the brand

<> I =

GET OH THE MOVE.
EARN REWARDS WITH FILIL [ et Locher]

[ 4 l Brcaws: yoa shopped HGHG
h: w 'h .
— g @
oL g
§
ﬁ & g H 1>
| ——— i '\.q. . f
e S
Fo 108y oo ssiarn

T .

Rty Vi

JHHHHHHHHHHHU U st




Our roadmap

2023 2024 2025
ENHAMNCE FOUNDATION SCALE CAPABILITIES MAXIMIZE OPPORTUNITY
« Develop 'Points For Payment” « Launch FLX¥ 2.0 Rewards In All * Expand FLX 2.0 Glabally
Capabilities For FLX 2.0 And Filot In Channels In Us )
Canada * Persanalized Omni-channel Content
= Maturing Analytic Capabilities And And Experiences
« Expanded Consumer Research AWML Models
Connected With 1% Party Data ) ) * Test And Le?m Frameworks Fully
= Pilot Advanced Parsonalization Use Operationalized
« Improved Customer Data Capture, Cases Leveraging Test And Learn Op
Hygiene, And Enrichment Maodel * Advanced Measurement And AlfML

Capabilities Driving Decisioning

* Reimagine Data & Marketing Tech Stack * Complate Roll-out OF Core Customer
Leveraging Mew And Existing Data & Marketing Tech Stack
Components




Our aspirations

FROM

% LOYALTY SALES

=>70%

Current 2026E Long Term




= BREAK

15 MINUTES

Foor Locker, INC.




Peter

Scaturro

SVP, STRATEGIC PLANNING & GROWTH

Foot Locker, [nc.




Best-1n-Class
Omni




There is opportunity to increase our digital mix

E-COMMERCE % OF S5ALES
FOOT LOCKER WS, RETAIL PEERS AND MARKET

0% .
355 -o3ny
30% :
30% :
1% 22%
205 .
17% ,
14% .
0% :
Faat Lacker Athletic
Footwear
Markat




Our channels work together to drive growth

80% 1.7X

of digital sales are moare digital spend per
within 10 miles person within 10 miles t
of a sto of a store purchase journey

*harth America oy, Inc i

Foor Locker, [nc.




Omni channel customers spend more
but are under penetrated

ANMNUAL SPEND PER CUSTOMER

Cnline anly In=store cnly Omni-channel

Woie: Fack Locker %, Kids Foct Lecber, Charp. Sports LS. Faciudes Frarliers and Eeployres
Source: Fook Locker, Compary filegp

>3X

highar

OMMNI
% OF CUSTOMERS

T

Multi-branded
peer

Foot Locker

IIIIIIIIIIIIIIIIIIIIII el LT HHTHI




PRE-PURCHASE

Drive discovery and engagement through a
more personalized and dynamic pre-
purchase experience

We will accelerate our omni PURCHASE
foe nse wit h key Deliver a seamless purchase experience that

drives connectivity between channels

enhancements acrossthe
customer journey
POST-PURCHASE

Enhance the post purchase experience
with a frictionless fulfillment process




QUR OPPORTUNITY TO Drive discovery and engagement through a
IMPROVE DISCOVERY more dynamic and personalized experience

TIME PER VISIT, MINUTES

SEARCH & MAVIGATION CONTENT FERSONALIZATION

1.2X

:

A maore predictive search Robust product storytelling Dynamic product and content
algorithm coupled with with improved images, recommendations powerad by Al
searmlass navigation reviews and ratings




Deliver a seamless purchase experience
that drives connectivity between channels

PEER OMNLINE CONVERSION

MEAR-REAL TIME IN-3TORE AFP
INVENTORY CONMECTIVITY RELALNCH

Foot Locker Pravide a near-real time Scale handhelds to 100% of stares in App relawnch in 2024
view of imventory by 2024 2023 to drive inventory visibility across with a focus on ‘energy, commerce
the network and connectivity’




Enhance the post purchase experience through

NET PROMOTER SCORE frictionless fulfillment

”1.5}( FLEXIBELE SEAMLESS ORDER TRAMSPARENCY
FULFILLMEMT OPTIONS RETURNS & COMMUMICATIONS
i s .

/l
///
’ //
/'//
//

=) sl —
Email .
Sawtien 61 5 Eialakrer a
Digital Stares Accelerate our glabal Sealed seambess Easy to use messaging and
BOPIS rollout return capabilities self-sarvice support




DIGITAL PENETRATION
(% OF SALES)

Our aspirations and
digital target

25%

17%

~S2:58B

of sales

Current 26k




Elliott

Rodgers

CHIEF OPERATIONS OFFICER

Foot Locker, [nc.




SUPPLY CHAIN
TECHNOLOGY
ENABLERS




2023 will deliver a significant improvement
in our fulfillment capabilities

2020 2023

. @ﬁ“ B e

2 Buginess Days Or Less

* Single-channel Retail And Ecommerce DCs » Omnichannel Retail And Ecommerce DCs
+ 2 Centralized DCs That Service Entire US = 3 Regional DCs That Service Local Territory

>95%

<40%

2-Day or less to customers,/stores

2-Day or less to customers/stores

Foot Locker, Inc.




We will continue to leverage our supply chain to drive growth

2023 2024 2025

DISTRIBUTION
NETWORK

Europe DC Network Investments Us D Metwork Upgrades

OMMNI
COMNVENIENCE Improve And Expand Fulfillment Options

END-TO-END Optimize Omni Across Fulfillment ©
PRODUCT FLOW

Flatform Resiliency And Scalability

stemation Enabilement

SUPPLY CHAINM

TECH Omni Order/Inventary Managernent

Real-time Cperational Data For Decision-making

Foot Locker, Inc.




An investment in our technology
underpins our omni acceleration

We have historically underinvested in technology Tech Expense up by ~$80M

>3%
BENCHMARK TECHMOLOGY SPEND AS % OF SALES
2.6%
/__-\--—- 2-5%

5 of Sales

2.0%
2022 2026
13% @ Tech Capex® up by >50%
s240
0.0% -
Pact 4 years Mext 4 years

W13 2014 W15 X016 2017 201 3019 20200 2031 2022

*includes capiialzed IT espenss

Foot Locker, Inc.




We will create a more agile and modern platform

CURRENT STATE OF TECH =)
Complex Tech Architecture Strained By Legacy Maodern, Lightweight, Modular Cloud-first
Platforms And Heavy Customization Solution Architecture, Future-proofed For Growth
Traditional Tech Operating Model With Longer Lead A Product-platform Operating Model With Agile Ways
Times And Higher Cost To Deliver Capabilities Of Working And Aligned To The Digital Strategy

Improved Digital, Data And Analytics Capabilities To
Power Decision Making And Highly Personalized
Customer Journeys

Deficit In Digital Customer-facing Capabilities
Compared To “Best-in-class” Experiences

Custom-built Technical Solutions That Don't Leverage Strong Technology Core With Rasilient Operations And
Market Leading Capabilities Reduced Technical Debt — Increased Buy Vs. Build
Approach




TRAMISFORM
THE
CUSTOMER
EXFERIENCE

RE-IMAGINE

OUR TECH

OPERATING
MODEL

ASTRENGTHEMN
THE
FOUNDATION

A multi year plan to elevate our foundation
and accelerate our digital capabilities
INVESTMENT HIGHLIGHTS

2023 2029

Enhance Search, Checkout,
And Traffic Management

Filat FLX 2.0

Ltore Handheld Technology

Laumnch Initial

ERP Design,

2025

Foor Locker, [nc.




Robert

Higginbotham

INTERIM CHIEF FINANCIAL OFFICER
SVP, INVESTOR RELATIONS AND FP&A

Foot Locker, [nc.




STAKEHOLDERS
* Community

* Team Members
* [nvestors




Create value for our community

ECONOMIC COMMURNITY COMMUNITY
DEVELOPMENT EMPOWERMENT GIVING

Irwesting In black-owned brands, Providing grants and scholarships to Recurring donations and employvee
creators, venture capital firms and under-invested cammunities, valunteering To charitable organizations
suppliers across functions epportunities and individuals

S 2 D O M Z?;:i::em S 2 . 2 M Im Grants Awarded 2 5 F::;I;gmsrﬁms
S 1 6 :;Lnr::::es S D . 4 M Scholarships 1 ]- K E::ai:;s i
S21M S 30 e




Create value for our team members

EMPOWERING OUR PEOPLE lpTE TRANSFORMING HOW WE

WORK

L]

Haolistic And Integrated Ambition Across Growth, Cost
Efficiency; Technology Infrastructure And Organizational
Health

» Providing Maobility Through Multiple fvenues

» Committed To Promoting People From Within

+ Offering Flexibility To Move From Store To Corporate « Deep Organizational Engagement Across Al
» Dedicated To Creating A Culture OF Diversity Areas And Functions

» Create Mew Ways Of Working And Build New Capahbilities For
Sustainable Impact

>90% 30

promotions promations bridge
In the field that were POC interns




Create value for our investors

LONG-TERM FINANCIAL VISION

510B+ and growing revenue.., ..with over 10% EBIT margin
»5106 >10%
>15%
<596

2022 Long-term 2022 Long-term




Our path to get there

TRANSFORM TO GROW

= Close underperforming banners and stores

= Strategically licenze Asia

= Loyalty program
» Global brand platfarm
« Our technology

* Foous on core banners

+ Scale new concepts

n + Drive digital and lovalty
positioning




Simplifying our international operations in Europe

Winding Down Sidestep » Sharpen Focus On Foot Locker Brand In Region

Banner In Europe » Simplifies Our Overall Operations

L) + Reduced Losses/Margin Accretive
70 /Marg

FINANCIAL IMPACT

Stores Closing

~10

Stores Converting To Foot Locker Top-line Reduction Company EBIT Margin

Process Expected To Be Completed
By ~Mid-year 2023

Eliminated From Annual Loss In Exit Costs




Simplifying our international operations in Asia

WITH A PROVEN, TRUSTED PARTNMNER

IR -

CLOSE

Owned Stores Macau Licensed/Owned Stores > 3 4 O O
. : ,
= S 3 D M rongKone Retail Locations

Losses COMVERT/ Licensing Revenue > 1 5 O
| . RO LICEMNSE .
QLD EXPANSION D MEW EXPANSION -
Singapore . Brands
* Capital-intensive Malaysia . * fsset-light Leadi | | Distrit " Rt
: - , ) . e T B
« Upfront Losses : s Leverage Partners’ eading HEI-_:!I er Anc |§tr| yutor In Region
: : Scale And Expertise Across Sports, Fashion, Food And
* Lack Of Scale In : O AND OPERATE : Beverage And Lifestvle Products
Region : South-Kores "+ Development everage And Lifestyle ucts

Commitment




Accelerating investments to drive growth

Annual Adj. Capex to increase by >$50M*

~5335
~4305
5285
2022 2023 2024-2026
W StaresOther w SuppyChain W Systems

* Adjusted Capex includes captalized Technology cipense

Technology Expense up by ~580M

=3%

2.5%

2% of Sales

2032 26




Cost savings as fuel for investment

frw.{'rg FUELING OUR GROWTH BY CHANGING THE WAY WE WORK

S200M S150M $350M

SG&A Merch. Margin (~50%) S200M

Price Optimization

Corporate Overhead To The Bottom Line

Store Operations Supply Chain Optimization and

Procurement Occupancy (~50%]) S150M
Bulk Lease Negotiation :

TIMING 2022:~10%  2023:~40%  2024/2025: ~50%




2023 areset year

. . 44.95
Mike penetration
Champs Sports repositioning Dawn
~30%
Fleet optimization 4
L Oy Zatio
F L \ 53.35
(=9 -
Absorb exit costs 3 43,65
v
Increase tech investments %
. ) =
Drive cost savings
anE2 2023 2024 2025 26

= 53-week basis




Ay HF

2023 sales reset

Footag

4%
Down ~230 +

(Qpen ~100 Comps
Close =330)

2,714

Sales

-4.5% t0 -6.5%

[52-week)

-3. 5% to 5 5%




2023 EBIT margins down as
near-term pressures offset cost saves

2022-2023 EBIT MARGIN BRIDGE
(MID-POINT OF GUIDANCE)

1.6%

]
~ - 1.0% I

Technalogy
Wages -1.0% 5.7%*
Early 2023

-1.8%

2022 Cost Investments Promotions Deleverage 2023
SAVES " BE-week basis




Comp Sales

store Count

Square Footage

OUTLOOK

(53-WEEK YEAR)

Outloak

Down 3.5% to 5.5%

Commeantary

Ine, ~1% from the extra week

Down 3.5% to 5.5%

Down ~9%

Down ~4%

~520 million

Down mid- to high-singles in first half
Down low-single digits in second half

Champs Sports rationalization, Sidestep and Asia
closures

Average box size increasing

EMEA + Asia

30.8% to IL.0%

Promational pressure early in year + Occupancy
delaveraga

22.6% 10 22.8%

Cost savings offset by investments and expense
delaveraga

~5205 million

~512 millicn

31.5%to 31.7%

53.35-53.65

Inc. 50,15 from the extra week

5305 million

Ine. capitalized Tech. expense

Foor Locker, [nc.
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2024-2026 sales growth
FOOTAGE CAGR _1% + +6%

Footage

~5%

{_, ~50% Average
sales per foot

+

NS% Comps

................................................................. +3-4%

Sales
+5-6%*

* From a 52-waek 2023

Total Foot Locker KFL Champs Sports WSS atmaos




Path to 8.5-9% EBIT margin and beyond

10.0%+

.--""'"'."

B.5-
g.0u = Real estate mix
0.8% 0.15% 0.2% = Further cost saves
E— * Fulfillment
= Dcupancy optimization
0.2% = Overhead o Sales |
E—— o e
5.7%"
-0.1%
2023 Tech Cost Sidestepy Real Royalty Leverage 2026E Long-term
* §2-week basis spend SaVes Asia estate

TR reor roessene




WE ARE ESTABLISHING A MORE EXPLICIT AND
DISCIPLINED CAPITAL ALLOCATION FRAMEWORK

» Invest In Stores, Digital, Supply Chain And Technology Capahilities
To Grow The Business

CA P I TA I_ * Less Focus On M&A (Outside Of Capabilities)
A L LO CATI O N * Less Focus On Minarity Investments

» Stable, Growing Dividend That Targets ~30-35% Payout

s Excess Free Cash Flow Directed To Buybacks
* Targeting ~LSD Lift To EPS From Buybacks Beyond 2023

Foor Locker, [nc.




SALES GROWTH
COMP GROWTH

SQUARE FOOTAGE GROWTH

2024-2026

REVENUE

EARNINGS ALGO*

EBIT MARGIN

EBIT GROWTH

SHARE BUYBACKS Low single digi

* From a 52-week 2023 EFS GROWTH Low mid-twer




Roadmap to >25%+ total shareholder return

EPS GROWTH LOW- TO MID-TWENTIES ~3a5 =251

% che I

+5-6%

Sales Growth Margin Expansion Buybacks Dividends TSR




~%8.5B of revenue
15% exclusive
=>70% Mike
30% off-mall In NA
2% in new formats
25% sales from loyalty
17% eCommerce

<7% EBIT margin
<10% ROIC

WE WILL

SIMPLIFY / INVEST f GROW

EXPAMND SMEAKER CULTURE

POWER UP THE PORTFOLIO

DEEPEN OUR RELATIONSHIP

Our targets and long-term aspirations

5108 of revenue

=25% exclusive

=40% non-Nike vendors

=50% off-mall in NA
=20% in new formats

=70% sales from loyalty

WITH CUSTOMERS

BE BEST IM CLASS OMMNI

CREATE VALUE FOR
ALL STAKEHOLDERS

=25% eCommerce

=10% EBIT margin

Low to Mid-Teens ROIC

Foor Locker, [Nc.







Customers

FOOT LOCKER VISION

Team Members

“Inner Sneakerhead” In All Of Us —
Sparking Discovery And Igniting The
Power Of Sneaker Culture.

Brand Partners

=
=

Foot Locker Unlocks The @ Communities
2k

g Investors
HHHUHHHHHUUHHHH T st




THANK YOU




= BREAK

5 MINUTES

Foor Locker, INC.
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GAAP to Non-GAAP Reconciliations

Fourth Quarter Year-to-Dare
2022 2021 2022 2021 W

Pre-tax income:
Income from continuing operations before income taxes 3 48 % 147 § 524§ 1,240
Pre-tax adjustments excluded from GAAP:

Impairment and other & T4 73 112 172

Other income / (expense), net & i (300 41 (377
Adjusted income from contimung operations before income taxes
[(non-GAAP) % 131 & 192 % 677 % 1,035

After-tax income:
Net ineome attributable to Foor Locker, Ine, . * 1% % 103 5 42 3 803
After-tax adjustments excluded from GAAP:

Impairment and other, net of income tax benefit of $11, $18, 521,

and $42, respectively @ 63 57 N 130

Other income [ (expense), net of income tax benefit/ {expense) of

£2, 5(B), 59, and §{99), respectively 7 (27 3z (278)

Met loss from discontinued operations, net of income tax benefit

of 31, §-, 51, and 3., respectively 3 —_ 3 —

Tax reserves charge - — 3 —

Tax benefits related to tax law rate changes —_ (1 — (1)

Tax charge related to revaluation of certain intellectual property

rights 0 — 11 — 11
Adjusted net income (non-GAAP) g 92 & 148 § 475§ 755

Foor Locker, [nc.




GAAP to Non-GAAP Reconciliations (cont.)

Fourth Quarter Year-to-Date
2022 2021 ™ 2022 2021 ™
Earnings per share:
Diluted earnings per share from continuing operations attributable
to Foot Locker, Inc. 3 024 § 102 § 362 § 8.61
Drluted EPS amounts excluded from GAAP:
Impairment and other @ 0.66 0.57 0.95 1.24
Other income [/ (cxpensc), net & 0.07 (0.23) 0.33 (2.68)
Tax teserves charge & — — 0.05 —
Tax benefits related to tax law rate changes ™ — (0.01) — (0.01)
Tax charge related to revaluation of certain intellectual property
rishts O — 0.11 - 0.11
Adjusted diluted earnings per share (non-GAAP) 3 097 % 146§ 495 % 727

The notes to the non-GAAP reconciliation tables are contained in the full text of this morning’s press release. Additionally, the Comparny
provides earnings guidance only on a non-GAAP basis and does not provide a reconciliation of the Company's forward-looking guidance to
the most directly comparable GAAP financial measures because of the inherent difficulty in forecasting and quantifying certain amounts
that are necessary for such reconciliations.

Foor Locker, [nc.




